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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.|
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 51.8 years old
(1.% younger than average) and have a $167,274 (39.4% higher than average) annual household income.
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4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 52.1 years old
(.3% older than average) and have a $168,021 (47.7% higher than average) annual household income.

@ Percent of Market: Adults 25 or older ﬂ*Gender of Target vs. Market: Adults 25 or older |Ethnicity of Target vs. Market:

White
Black/African
= who Purchased a NEW American
VEHICLE at a 7%+ Interest la.5%
Rate past 3yrs Asian I
. 48.5%
u Remainder of CHI DMA 0.0%
Other I i

52.2 5: 51.7 s
Hispanic -
Total Persons: 3,274,226 ) 08 3,482,349 &

318 6,443,248

Men Men Women Women # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B CHI

Age Cell Demographics of Target vs. Market: : . A'_'fmge Age: E HHI of Target vs. Market:

s | S0

w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs  ® CHI <$35K HHI _

$35K-$50K HHI m
$50K-$75K HHI %

$75K-5100K HHI 2%

$100K-$150K HHI
$150K-5250K HHI

0.0% 0.0% $250K+ HHI

18-20 21-24 25-29 30-34 35.39 40-44 45-49 50-54 55.59 60-64 65-69 70+ ‘
HHI:
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs m CHI A -

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 171
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 54.1 years old
(5.1% older than average) and have a $185,004 (28.8% higher than average) annual household income.
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4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 43.5 years old
(15.3% younger than average) and have a $184,697 (39.5% higher than average) annual household income.
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4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Typical Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 49.1 years old
(6.8% younger than average) and have a $178,751 (61.% higher than average) annual household income.
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past...
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 28.5% more likely
to be a college graduate, 21.8% more likely to work full-time, 30.3% more likely to be married, 20.3%

more likely to be a parent of 1 or more children un

9.
* BB, Education Levels: Adults 25 or older Employment: Adults 25 or older ‘ \ Marital Status: Adults 25 or older
\"f’ R
0.5% " 72.7% : £ 12.8%
Employed Full-Ti Part-Ti
Some High School or Less (not graduate) ™ oo/ mploy ime or Part-Time Single, Never Married 24.9%
High School Graduate (12th grade or 17.4% 63.5% i 75.8%
Employed Full-Time (35 h
GeD) meleyed FullTime (33 hours ermere) 52.1% Married 58.2%
Some College Credit (no degree) 18.7% Employed Part-Time (less than 35 hours) R Legally Separated 0.5%
l13%
A 10.7% " 56.2% f 7.5%
Associate's Degree (AA, AS, etc.) 10.1% White Collar 45.3% Divorced
28.5% 16.5% 3 3.4%
College Graduate (4 year college) 23.6% Blue Collar 17.7% Widowed . 4.4%
Postgraduate Degree 17.4% 24.2% Work From Home (most of the time or always) &g‘ LGBTQ+ (net) - -';(;‘;2
who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs W USA who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs WUSA who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA
Top-20 Occupations: Adults 25 or older Entrepreneurs/Government Workers i ’M. Stage in Life: Adults 25 or older
9.2%
21.4% 6.4% 5.2% 6.7% 6.1%
- - - Parent of 1 or more Children under 18 I 2o 6‘732 0%
12.0%
Small Business Self-Employed Government Workdhig Mathers I o.6%
Owner Workers 5.7%
Parent of 1 or more Children Under Age 2 ¥
6 6.2%
3"54% 5.0% 4.6%5% 42985% | 41% S % 4.9% B 5.4%
EX
. I l . . . 5% ™ T.a% 13985% 0ol 20% g9 2% gy, 3% LAMLI% L6%0% 0.050.1% 22% % Parent of 1 or more Children Age 2-5 -5 ;9:‘7
> s q - 14.4%
& & @ ‘(p& 5‘9q9<~ F ﬁe" ‘s& J &Q& ‘:5}‘* » q&d‘- fépo ; fé’ P &:pt‘ 6@4‘?& -,6&& &,s- é\a— #gy ‘,6' §5é3§ 54‘"; Parent of 1 or more Children Age 6 - 11 _ 11.9%
o & & & & o & 2
T A T & & & & &L ¥ ; & F . 16.6%
& 5 & o & o 8 @ & » Parent of 1 or more Children Age 12 - 17
A A A S A Y AR ﬁé" S N 13.7%
J“Q) & fpv «‘"& Q“p e,-"e ?Qe 94"‘? fq‘ & g & & “ﬁ & Parent of 1 or more Children in College 13.0%
LA & ,,.»-}" J(‘,@ r 4"@5 < ¥ Gj & & B 7.0%
& & & : 26.6%
\\&@, ‘d}; Grandparent of 1 or more Children under 18 I .
@ &
who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HUSA who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,125
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved ®

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 39.1% more likely
to be a college graduate, 17.7% more likely to work full-time, 34.2% more likely to be married, 15.3%

more likely to be a parent of 1 or more children un
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2114t b Stage in Life: Adults 25 or older
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4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 23.6% more likely
to be a college graduate, 2.6% less likely to work full-time, 37.7% more likely to be married, 21.9% less
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4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 6.1% more likely
to be a college graduate, 29.3% more likely to work full-time, 27.2% more likely to be married, 71.9%
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4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 70.3% more likely
to be a college graduate, 54.2% more likely to work full-time, 28.4% more likely to be married, 16.9%

more likely to be a parent of 1 or more children un

‘ 9.
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past Jyrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 19.% more likely to

own their home, 7.6% more likely to own a higher valued home, 27.4% more likely to have a single-family
home, 45.8% more likely to have a dog.
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| 4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs)
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 18.3% more likely

to own their home, 2.3% more likely to own a higher valued home, 38.4% more likely to have a single-
family home, 45.7% more likely to have a dog.
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4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 33.1% more likely
to own their home, .% more likely to own a lower valued home, 50.6% more likely to have a single-family
home, 78.6% more likely to have a dog.
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| 4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs!
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 24.6% more likely

to own their home, 6.8% more likely to own a higher valued home, 36.5% more likely to have a single-
family home, 69.7% more likely to have a dog.
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4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 9.% more likely to

own their home, 31.5% more likely to own a higher valued home, 13.3% more likely to have a single-
| family home, 36.3% more likely to have a dog.
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 6.9% more likely to

look up D-I-Y advice online, 5.8% less likely to always vote in local elections, 24.5% more likely to belong to

a gym, 16.5% more likely to fly domesti
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4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 4.5% more likely to
look up D-I-Y advice online, 21.4% less likely to always vote in local elections, 3.8% more likely to belong to

a gym, 10.6% more likely to fly domesti
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4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 16.7% more likely to
look up D-I-Y advice online, 22.7% more likely to always vote in local elections, 32.3% more likely to belong
to a gym, 14.% more likely to fly domest
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4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 7.5% more likely to
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4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 17.4% more likely to
look up D-I-Y advice online, 1.1% more likely to always vote in local elections, 37.% more likely to belong to

a gym, 40.5% more likely to fly domesti

Top-20 past 30-days Online Lifestyle Activites: Adults 25 or older al Activity: Adults 25 or older
D
Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
iy Presidential Elections: Always i
g i H Presidential Elections: i !E-?"
B Statewide Elections: Alwaw
T - oF Ko om0
Health Redpes/ Restaurant  Do-it-yourse¥ Online Phone  Medical Home/ Fitness/Diet  Apparel/ JobSearch/ Religion/ Take Online  Genealogy Education Electronic Pillm'l‘l Homework E’m'am m
Information -::.;::::;m::::n; advice “l";;im I:::‘:L‘ Gordenideas Information Beauty idess Postresume Spiituaity  Classes [:::::. nwite ;:mr:: 0 L Local Elections: Always m
Facirine. s o=k Local Elections: Sometimes i,
m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs W PHX # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mPHX
(S
@ﬂﬁm-&'o past 12-months Active Lifestyle Activites: Adults 25 or older % Past 12-months Domestic Airline Trips: Adults 25 or older
e 15.c),

) 11.4%
2trips o T 111%
3 trips 21.5%

- 10+ trips m.m
i T

Grilling-  Gandening  lawncCare Swimming  Bicyding Miking - volunteer  Belong to Sowing - Camping Jogging - Bowling cmupnmm Fishing  Yoga-Pilates Basketbal  Followa adult Boating  Caregiwerof Competitive Football Tennis Softball - Organized Hunting  Snow Skiing-
Outdoor  ([Flowersor Backpacking ~ Work  MealthClubor  Crafts Running Weight Loss  Continuing Aging Parent Video Gaming Baseball  Road Race Snowboarding
Cooking  Vegetbles) Gym Progam  Education orRelative 5%
Marathon,
m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mPHX el
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Past 30-days QSR Users: Adults 25 or older

N

1 time

2 times

3 times

4 times

5 times

6-9times

10 times or more
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUsA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.4% 82.9%

o RN NN

4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 1.9% less likely to use Casinos

past yr., 39.9% less likely to smoke cigare

Rate past 3yrs are 10.2% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
€

1time

16.9%

2 times

16 3%

3 times 11.9%

4 times 9.4%
5 times

6 -9 times

10times or more

3.6%
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
85.5% 72.0%

— Hoge - -

Drank Past 30-days. Adults 25 or o!der

Uauer
Any Type of Beer
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iiiﬁhhhk

3 Mexican  Chinese w:u:l steakhouse -a.w

oo . magan Upmale  Seafood

e s.ms s

= who Purchased a NEW VEHICLE at 3 7%+ Interest Rate past 3yrs mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot 7%+ Interest Rote.. 19.5%

XM 50,016,525 18.3%

Past 12 months Casmo Activities: Adults 25 or older
Slot Machines 28.9%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 25 or older

%

Imported Beer Stage Show / Concert
Domestic Light Beer g - v Sports Betting
Microbrew / Craft Beer i Spa - e axc ag
Other Gambling Casinos visited past 12 ij / Cannabis Cigarettes Vape
u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs EUSA u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA w who Purchased a NEW VEHICLE at a 7% Interest Rate past 3yrs =USA
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Past 30-days QSR Users: Adults 25 or older
2 Y ‘-.\; I 1 time

3 times

16.6%

= who Purchased a NEW VEHICLE ata 7%+ Interest Rate past 3yrs BCHI

Total Monthly QSR Users:
94.4%

5 times

10.8%
6-9times

Avg. Monthly QSR Meals:

83.9%

5.7

past yr., 27.2% more likely to smoke cigar

4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 12.5% more likely to
use QSRs past mo., 20.1% more likely to use Sit-Down Restaurants past mo., 11.5% less likely to use Casinos

4 1time 16.5%

2 times

3 times

12.0%

4 times g, 6%

5 times 6.8%
6 -9 times 6.0%
10times or more

Past 30-days Sit-Down Restaurant Users: Adults 25 or older

Drank Past 30-days: Ad

Any Type of Beer

ults 25 or older

Liquor

Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

1,888,979 28.00%
8.7% i
10.6% | |

- ¥

Microbrew / Craft Beer

» who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs ECHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines e

774,482 11.5%

Bar / Nightclub -

Table Games (Craps, Poker, etc.)

Stage Show / Concert
Upscale Restaurant
Sports Betting

Spa

Other Gambling

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
171

CHI
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Casinos visited past 12

uCHI

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs uCHI
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
84.2% 70.1%

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

hhiiﬁkhh;

mexicn Pl

Coffen
House |
Coffee Bar

matam  wings/ Bagel/ upscle Steskhouse Seafood
Burgers /  Donut/

Sports Bar  Bakery

#who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs BCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot 7%+ Interest Rote.. 13.9%

[l 1,349,667 20.0%

Past 12 months Casino Activities: Adults 25 or older

26.6%

Used Past 30-days: Adults 25 or older

13.0%

Cigarettes

i / Cannabis Vape

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs =CHI
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Past 30-days QSR Users: Adults 25 or older

Cadd e
‘ 2 times
i —7
—

9%

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Avg. Monthly QSR Meals:

3 times

4 times

5 times

6-9times

10 times or more
B WDC

Total Monthly QSR Users:
90.1% 82.3%

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

past yr., 50.% less likely to smoke cigarett

4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

use QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 2.9% less likely to use Casinos

Rate past 3yrs are 9.6% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older

. 1time

15.0%

2 times 16.3%

3 times 12.6%
4 times

5 times

6 -9 times

10 times or more
u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Total Monthly Sit-Down R
85.8%

mWDC

Users: A e
72.6%

wn Restaurant Meals:

Drank Past 30-days: Ad

ults 25 or !der

Uauor
Any Type of Beer = 7.6
Wine
Imported Beer

Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer

#® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs BWDC
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Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Pum  Mexican

malan  Bagel/ Steskhouse Upscale
Doaut
Bakery

wings/  seatood
Burgers
sports sar

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot a 7%+ Interest Rote... [GG/00 AN  27.7%

woc BRETETT] 24.2%

Adults 25 or older

21.6%

Past 12 months Casino Activities:
Slot Machines 5

Table Games (Craps, Poker, etc.)

%

Bar / Nightclub

Er— o

ai

r 5.7%
0%

E 2.0%

(50 1.7%

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

hs: Yes

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 or older

o1

i / Cannabis

m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = WDC

286
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Past 30-days QSR Users: Adults 25 or older
;_‘ LI 1 time
e
10 2%

4 times

13.3%

= who Purchased a NEW VEHICLE ata 7%+ interest Rate past 3yrs.

Total Monthly QSR Users:
91.4%

5 times

6-9times

WSEA

Avg. Monthly QSR Meals:
78.8%

past yr., 41.1% less likely to smoke cigare

4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 16.% more likely to
use QSRs past mo., 19.5% more likely to use Sit-Down Restaurants past mo., 10.1% less likely to use Casinos

. 1time

2 times

3 times

4 times 9.0%

5 times
6 -9 times 6.1%

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 25 or older

;14“!!

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSEA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
82.4% 69.0%

-

Drank Past 30-days: Adults 25 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

30.2% i
16.5% i

- ¥

Microbrew / Craft Beer

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs = SEA
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Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant

6%

2.3%
i 2.5%

Bar / Nightclub
Stage Show / Concert

Sports Betting

Spa

Other Gambling

.3%
1.5%
= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
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Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)

iL sk

Mexican  piza sagel/ wings/ Upscale Seafood Steakhouse
Donut/ Burgers [
Bakery sports Bar

h

Coffes  chinese  maban
House
Coffee Bar

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE ot 7%+ Interest Rote.. 21.2%

LW 697,542 17.0%

Past 12 months Casino Activities: Adults 25 or older

1,648 446

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 25 or older

Cigarettes

mSEA

i / Cannabis

Vape

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs. =SEA
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3times

4 times

5 times

6-9times

T

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Total Mnnth[y QSR Users: Avg. Monthly QSR Meals:

‘ 4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest

use QSRs past mo., 27.8% more likely to use Sit-Down Restaurants past mo., 5.% more likely to use Casinos

past yr., 68.6% less likely to smoke cigarette

Rate past 3yrs are 9.% more likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 or older
. .

1time

16.9%

"15.4%

2 times

3 times

4 times

5 times

6 -9 times

%
10times or more r

m who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs u PHX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

92.6% 72.5%
R s >

Drank Past 30- days. Adults 25 or older
R ——

Liquor

Wine
Imported Beer
Domestic Light Beer

Domestic Regular Beer

1,092,712 25.7%
W 16.6%
10.0%

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Microbrew / Craft Beer

u PHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 25 or older

(Sit-Down Restaurants Used Past 30-days)
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x| Offw. i Swbione Wepr/, (badl Owole smiood
Burgers{  Donut/
sports Bar  Bakery

Mexican

mlm m

=who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased a NEW VEHICLE at o 7%+ Interest Rate... [Sjoa I 23.5%

LUl 675,084 15.9%

Past 12 months Casino Activities: Adults 25 or older
Slot Machines

40.8%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub
Sports Betting

Stage Show / Concert
Other Gambling

Spa Casinos visited past 12 months: Yes

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs m PHX
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PHX
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 25 or older
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4.7% or 12,908,618 of USA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 50.5% more likely to

have a 401K, 391.9% more likely to have an Auto Loan, 49.5% more likely to Invest/Trade Stocks Online,
14.2% more likely to pay with their Debit Card.

Investments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ;2‘7"
Money Market Funds _s:?"‘"
Bonds M_;‘"”‘

Other (Crypto / NFTs / Metals, etc.) % 1;5'“

1A% 11.3%

| ™

2 s ar 0

" o . e !
i 16.3%
529 Plan / College Savings Plan m Checking  Debit or ATM CreditCard  Online Mobile Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Banking Paying Market  Deposit (CDs) Home Improvement
12.9% Account Mortgage Loan or Home
Second Home or Real Estate Property m% Equity Loan

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B USA ® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs B USA

Professional Services Used*: Adults 25 or older | g'Past 3-Months Payment Methods Used: Adults 25 or older

Tax Preparation Service gt
2 57,776,081 21.1%

Financial Planner

50,888,357 18.6%

Online Investing / Stock Tradil 2,926 ¢
e/ % 41,431,244 15.2%

55 42 12.1%
it
et 26,834,840 9.8%

Insurance Agent at a Local Office (not online)

22,649,728 8.3%

4.9%
Real Estate Agent &.-}%

9.7% 9.9%

; 3.4% m a7 O3% 50 a3%
Estate Planning 23% 4 L P 10sse D 12100 OO ! s A
3.0% (*Past 12 Months) visa Paypal Zelle DebitCard  Venmo  MasterCard ApplePay  CashApp  GooglePay American StoreCredit  Discover  SquareCash Facebook —Samsung Pay
Divorce / Family Attormey 0.9% Express card Messenger
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HUSA # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,125
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




Adults 25 or older who Purchase
have a 401K, 459.3% more likely

4.6% or 313,327 of CHI DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.

d a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 42.6% more likely to
to have an Auto Loan, 34.6% more likely to Invest/Trade Stocks Online,

10.8% more likely to pay with their Debit Card.

Investments Owned: Adults 25 or older

IRA (Individual Retirement Account) :

25.8%
19.1%

16.5%

Stocks or Stock Options

Mutual Funds

Money Market Funds

EEE s

5%

15.2%
1.3%

i -
13.1%
8.6%
22.5%
Y 7.4%
10.0%
[

0%
® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Bonds
Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan umm Debit or ATM
Account card

Savings
Account
Second Home or Real Estate Property

ECHI

Financial Services Has and/or Uses:

Credit Card

Adults 25 or older

Online Auto loan Certificates of Money  Studentloan Personal Loan Refinanced

Mobile

Home
Banking Banking Deposit (CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HCHI

l—

[

Professional Services Used*: Adults 25 or older

Tax Preparation Service
2 1, 389 690 20.6%

Financial Planner

1,158,427

17.1%

947,754 14.0%
9.5%
6!

10.3%

12.8%
9.1%

304%

1%
! 2.4%
r

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

(*Past 12 Months)

2.3%
9%

2.0%
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
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3.9%

American

Venmo  DebitCard ApplePay GooglePay Cash App Store Credit

Discover Square Cash  Facebook Samsung Pay
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4.7% or 241,479 of WDC DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 37.% more likely to
have a 401K, 420.6% more likely to have an Auto Loan, 75.1% more likely to Invest/Trade Stocks Online,
26.8% more likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 25 or older Financial Services Has and/or Uses: Adults 25 or older

401K Plan
IRA (Individual Retirement Account) W
1,007,380 19.7%
Money Market Funds 5 :g""'%

Stocks or Stock Options

Mutual Funds

. 18.4%
529 Plan / College Savings Plan 9% 0%
23.2% 8.7% 12.4%

Other (Crypto / NFTs / Metals, etc.) m : : h 1B 1% e

Bond 2 18.3% . P daicool ° 2 . 2 P - h e ]
onds 540,618 N0 Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Money Auto Loan  Certificates of Personal Loan Studentloan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market Depaosit (CDs) Home Improvement
13.8% Account Mortgage Loan or Home

Second Home or Real Estate Property m% Equity Loan

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mWDC # who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs ®WDC

Professional Services Used*: Adults 25 or older 'm'Past 3-Months Payment Methods Used: Adults 25 or older

Online Investing / Stock Trading

810,344 15.8%
103%

Insurance Agent at a Local Office (not online) w 103%
Real Estate Agent g 1B5%
35%

Estate Planning m ;6'3"

Financial Planner

13.9% 11.3%

2.2%
— ]

L 116.1%
13100 o

) 0.6% {*Past 12 Months) VISA Zelle PayPal MasterCard  Debit Card Venmo ApplePay  CashApp  Google American Discover  Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attormey l‘ 7% Express card Messenger
w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mWDC ¥ who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HWDC
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4.6% or 188,016 of SEA DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 69.7% more likely to
have a 401K, 446.8% more likely to have an Auto Loan, 64.% more likely to Invest/Trade Stocks Online, 4.5%
less likely to pay with their Debit Card.

Investments Owned: Adults 25 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds - z:’;
Money Market Funds 1;9;:6
Bonds M 26.4%
Other (Crypto / NFTs / Metals, etc.) M

Second Home or Real Estate Property &5 1;2%
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Past 3-Months Payment Methods Used: Adults 25 or older

Venmo Debit Card Zelle MasterCard ~ Apple Pay  GooglePay  Cash App  American  Store Credit

Express. Card
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Square Cash  Facebook Samsung Pay
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4.4% or 185,246 of PHX DMA Adults 25 or older Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs.
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs are 94.4% more likely to

have a 401K, 360.2% more likely to have an Auto Loan, 87.7% more likely to Invest/Trade Stocks Online,
23.4% more likely to pay with their Debit Card.
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Financial Services Has and/or Uses: Adults 25 or older
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Past 3-Months Payment Methods Used: Adults 25 or older
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
m;p\ (Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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“Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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"Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)

8.2%

VR OLET SILVERADO

TOYOTATACOMA

TOYOTA COROLLA

FEDERAL RESERVE BANK of ST.LOUIS

s FRED
Banks, New Autos 72 Month Loan @suracussraes

NISSAN ROGUE — o = T

[dl 72-Month Loan Breakdown

* New Car Losa: ~§7S4month (Based on & $41610 franced amount at & T5%
APR) g8 b

TESLA MODELY

e
W0 0 Mo Ormrice &

TOYOTA CAMRY
FORD F150
TOYOTA RAV4
RAM 1500

GMC SIERRA

HONDA CIVIC 4%

m P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)

M P25+ WASHINGTON, DC (Top New Vehicle Makes/Models Financed, Leased, or Paid Cash for)
WASHINGTON, DC DMA  Scarborough Ff.t 2026: Mar25-Mar26  Qual Intab: 286

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO Efa 3 al for Anything =

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



"Top New Vehicle Makes/Models Financed past 3 years"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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1 P“l “Top New Vehicle Makes/Models Financed past 3 years"

&
P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
a’ (Top New Vehicle Makes/Models Financed with a 7%+ Auto Loan)
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 7 hours,
6 minutes and 48 seconds each week with All Forms of Media.

86.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 53 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
e S
concurrent
usage %: 54.4%
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 8 hours,
7 minutes and 5 seconds each week with All Forms of Media.

90.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 17
hours, 15 minutes and 50 seconds each week with All Forms of Media.

88.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 4 minutes each
week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

Weekly
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Aduits 18 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 3 days, 0 hours,

25 minutes and 23 seconds each week with All Forms of Media.

74.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 43 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Adults 18 or older

68:04:29
kil 61.5%
SEA

who Purchased a NEW VEHICLE
at a 7%+ Interest Rate past
3yrs

Weekly
Reoch %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mSEA
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 140 SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,606 HUb bq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything |

BROADCASTING
[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 22
hours, 57 minutes and 14 seconds each week with All Forms of Media.

88.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 12
hours, 6 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Med

57,7

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

54:52:37
Concurrel
usage 56.2%
usa

who Purchased a NEW
VEHICLE at a 7%+ Interest
Rate past 3yrs

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs m USA
USA  USA Projection  Scarborough R12026:Jan25-Mar26 ~ Qual Intab 1,125 Scarborough R1 2026: Jan25-Mar26 ~ USA Projection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 22,187 Hubbcrd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

BROADCASTING
[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 12
hours, 18 minutes and 13 seconds each week with All Forms of Ad-Supported Media.
85.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 7 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported M
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 19

hours, 15 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

80.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 6 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 7.3% of total time spent with all forms of Ad-Supported Med
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 4 hours,
1 minutes and 9 seconds each week with All Forms of Ad-Supported Media.
72.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 6 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Me
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average of 2 days, 6 hours,

33 minutes and 19 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an avg. of 6 hours and 57 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported M
EE%.
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 35 minutes each day with All Forms of Ad-Supported Media. 82.% listen to Local

AM/FM Radio for an avg. of 62.3 minutes/day.(Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 8 hours and 36 minutes each day with All Forms of Ad-Supported Media. 85.6% listen to Local
AM/FM Radio for an avg. of 63. minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Medra )

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 9 hours and 36 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local
AM/FM Radio for an avg. of 51.9 minutes/day.(Local Radio delivers 7.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average
of 7 hours and 25 minutes each day with All Forms of Ad-Supported Media. 72.1% listen to Local
AM/FM Radio for an avg. of 58.5 minutes/day.(Local Radio delivers 9.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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| Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs spend an average

of 7 hours and 47 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local

AM/FM Radio for an avg. of 59.7 minutes/day.(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach) Adults 25 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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- 10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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- 268,120 or 85.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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- 194,894 or 80.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 39.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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135,644 or 72.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Audio.
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- 156,949 or 84.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day
representing 43.3% of all time spent daily with Ad-Supported Audio.
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. 10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.
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268,120 or 85.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 42.3% of all time spent daily with Ad-Supported Audio.
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194,894 or 80.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 39.% of all time spent daily with Ad-Supported Audio.
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135,644 or 72.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
representing 33.4% of all time spent daily with Ad-Supported Audio.
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156,949 or 84.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day
representing 43.3% of all time spent daily with Ad-Supported Audio.
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(Average Week)

Local AM/FM Radfo Formats (Persons & % Reach): Adults 25 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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10,589,381 or 82.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Rock, Classic Hits, and Pop Contemporary Hit Radio.
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Rock, Classic Hits, Adult Contemporary, and Hot AC.

268,120 or 85.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 25 or older
{axsrmpe 0oy

[Averoge Week)
Adult Contemporary

Pop Contemporary Hit Radio
News/Talk/information
Classic Hits

Country

Hot AC

Classic Rock

Album Adult Alternative
Alternative

All News

All Sports

Adult Hits

Urban AC

Total persons

FRIEE) ——i % v
m—-
m

M
-rm'

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 25 or older

o [

who Purchased a NEW
VEHICLE at a 79%+ Interest
Rate past 3yrs

mm

u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs HCHI

% Time spent:

8.7%

- I~
FERE

6.4%

3%

o
o
R

All Sports
37.3

Classic Hits
334

News/Talk/Informa
tion
333

Adult
Contemporary
295

Alternative
28.0

Classic Rock
pL}

Album

Adult Contemp

Alternativ | orary Hit
e Radio
235 221

Pop

News/Talk/Infor
mation
31.9

All News
31.7

Album Adult
Alternative
31.3

Alternative
29.4

Classic Hits
284

Adult
Contemporar

Y
27.7

All Sports
27.7

Adult Hits
27.9

Pop
Contem
porary
Hit
Radio
246

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

= CHI

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older

(average week)
Adult Contempaorary

Pop Contemporary Hit Radio
Classic Hits

Country

Hot AC

Classic Rock

Album Adult Alternative
Alterative

All News

All Sports.

Adult Hits

Urban AC

Urban Contemporary

CH!

DMA

Total persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 25 or older

who Purchased a NEW
VEHICLE at a 7%+ Interest
Rate past 3yrs

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

WCHI

Scarborough R1 2026: Feb25-Feb26 Qual Intab 171

ime Spent= [Ave

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radie Formats (% Time Spent
frcrcge ool

& Avg. Minutes/day Spent): Adults 25 or older

All Sports

Classic Hits
334

Urban
Contemporary
320

All News

Adult

Contemporary

29.5

Alternative
28.0

Urban AC
236

Classic Rock
243

Album
Adult
Alternativ

Pop
Contemp
orary Hit

Radio

221

Adult
Hits

23.5 179

All News
317

Album Adult
Alternative
313

Alternative
29.4

Classic Hits
28.4

Adult
Contemporary
277

Adult Hits
27.9

Pop
Contem
porary
Hit
Radio
246

Urban
Contemporary

Country
27.0 23

Urban
AC
24.5

6

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

soefa.ai

ECHI

*® Share of Everything
for Anything

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



194,894 or 80.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Country, Classic Hits, Urban
AC, and Adult Contemporary.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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135,644 or 72.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Pop
Contemporary Hit Radio, Adult Hits, and Active Rock.
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156,949 or 84.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Hot AC, and Classic Rock.
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7,863,961 or 60.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 107. minutes every day representing
32.7% of all time spent daily with Ad-Supported Video.
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212,465 or 67.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 108.7 minutes every day representing
35.1% of all time spent daily with Ad-Supported Video.
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150,538 or 62.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 105.7 minutes every day representing
27.5% of all time spent daily with Ad-Supported Video.
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90,895 or 48.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 82.6 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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92,206 or 49.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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7,863,961 or 60.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 107. minutes every day representing
32.7% of all time spent daily with Ad-Supported Video.
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212,465 or 67.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 108.7 minutes every day representing
35.1% of all time spent daily with Ad-Supported Video.
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150,538 or 62.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 105.7 minutes every day representing
27.5% of all time spent daily with Ad-Supported Video.
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90,895 or 48.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 82.6 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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92,206 or 49.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Video.
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' 212,465 or 67.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Dramas, and Game Shows.
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150,538 or 62.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 25 or older
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' 90,895 or 48.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Movies, Local News - Morning, Comedies, and Game Shows.
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' 92,206 or 49.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Game Shows, Comedies, and Mystery/Suspense/

Local TV Station Programs (Persons & % Reach): Adults 25 or older
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Avg. Week All Digital (Persons & % Reach): Adults 25 or older
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of all time spent daily with Ad-Supported Digital Media.

[ 10,838,635 or 84.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 125.6 minutes every day representing 22.6%
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Avg. Week AII ng:tal (Persons & % Reach): Adults 250r older

258,858 or 82.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 122.5 minutes every day representing 24.% of
all time spent daily with Ad-Supported Digital Media.
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Avg. Week All D.rg:tal (Persons & % Reach): Adults 25 or older
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183,627 or 76.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 119.6 minutes every day representing 20.1%
of all time spent daily with Ad-Supported Digital Media.
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151,590 or 80.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 118.8 minutes every day representing 20.8%
of all time spent daily with Ad-Supported Digital Media.
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171,497 or 92.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Social Media for an average of 127. minutes every day representing 25.9% of
all time spent daily with Ad-Supported Digital Media.
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9,991,377 or 77.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 45.9 minutes every day representing 36.5% of all
time spent daily with Ad-Supported Social Media.
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227,472 or 72.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 41.7 minutes every day representing 34.% of all
time spent daily with Ad-Supported Social Media.
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177,794 or 73.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 41. minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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143,209 or 76.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 43. minutes every day representing 36.2% of all
time spent daily with Ad-Supported Social Media.
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151,415 or 81.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 49.5 minutes every day representing 39.% of all
time spent daily with Ad-Supported Social Media.
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9,991,377 or 77.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 45.9 minutes every day representing 36.5% of all
time spent daily with Ad-Supported Social Media.
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| 227,472 or 72.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 41.7 minutes every day representing 34.% of all
time spent daily with Ad-Supported Social Media.
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| 177,794 or 73.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 41. minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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143,209 or 76.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 43. minutes every day representing 36.2% of all
time spent daily with Ad-Supported Social Media.
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| 151,415 or 81.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs use Ad-Supported Facebook for an average of 49.5 minutes every day representing 39.% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 842,322;
Social Media: 670,355; Local Radio: 660,321; Non-Prem. Cable: 274,057; Local TV: 236,791
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 16,566; Social Media: 15,075; Non-Prem. Cable: 5,792; Local TV: 5,252
reaching Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate

. All Other Digital Media: 18,984;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,199;
Local Radio: 12,138; Social Media: 10,438; Non-Prem. Cable: 4,963; Local TV: 3,820
reaching Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,171;
Local Radio: 8,596; Social Media: 7,438; Local TV: 2,704; Non-Prem. Cable: 2,523 reaching
Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate pa
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,818;
Social Media: 10,609; Local Radio: 9,735;
reaching Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate p

Local TV: 3,545; Non-Prem. Cable: 3,456
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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(Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

spotify

SiriusXm

YouTube Music

Movie Theaters

Total Persons:

12,787,845 or 99.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate
past 3yrs spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 68.6%
Listen to Local Radio Stations Out-of-Home for an average of 37.7 m
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older

[Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

311,868 or 99.5% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 57.9 minutes per day driving, seeing Billboards and Signs. 71.5% Listen to
Local Radio Stations Out-of-Home for an average of 38.2 minu
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238,735 or 98.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 55. minutes per day driving, seeing Billboards and Signs. 67.5% Listen to
Local Radio Stations Out-of-Home for an average of 31.4 minut
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Top-13 Out-of- Hame Medm (Persons & % Reach): Adults 25 or older

A - e
T—
o T —

(average week)
Grocery Stores

Shopping Malls mm
pockasts  FEPERT] T
Restaurants & Bars m m
Gas Stations/Convenience Stores m “
spotity [N
Drug Stores mm
Retail Stores mm
YouTube Music mm
Public Transit E&}

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Concurrent
usage :

186,169 or 99.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 64.9 minutes per day driving, seeing Billboards and Signs. 60.3% Listen to
Local Radio Stations Out-of-Home for an average of 35.5 minut
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184,801 or 99.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 66.9 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to
Local Radio Stations Out-of-Home for an average of 36.1 minu

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 or older
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Top-13 Ad-Supported Out- of Home Media (Persons & % Reach): Adults 25 or older
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
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12,787,845 or 99.1% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
ispend an average of 59.5 minutes per day driving, seeing Billboards and Signs representing 42.% of all Time
Spent with Ad-Supported Out-of-Home Media.
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311,868 or 99.5% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

spend an average of 57.9 minutes per day driving, seeing Billboards and Signs representing 40.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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238,735 or 98.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
lspend an average of 55. minutes per day driving, seeing Billboards and Signs representing 41.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 or older
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186,169 or 99.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

spend an average of 64.9 minutes per day driving, seeing Billboards and Signs representing 43.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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184,801 or 99.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

spend an average of 66.9 minutes per day driving, seeing Billboards and Signs representing 44.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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311,868 or 99.5% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 57.9 minutes per day driving an average of 33.7 miles each day and are
199.9% more likely to use Route 45 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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238,735 or 98.9% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 55. minutes per day driving an average of 32. miles each day and are
138.7% more likely to use Route 210/Indian Head Highway than the M

Top-26 Residential Zip Codes: Adults 25 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older Top-26 Employment Zip Codes: Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
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186,169 or 99.% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 64.9 minutes per day driving an average of 37.8 miles each day and are
175.7% more likely to use Narrows Bridge than the Metro average.

Top-26 Employment Zip Codes: Adults 25 or older

98248
98023
98188
98034
98134
98001
98404
98002
98133
98109
98501
98390
98011
98406
98004
98006
98007
98155
98027
98125
98101
98032
98407
98075
98118
98106

soefa.ai

P 10.06%
11.89%

W 3.67%

a,

F 3.52%
.88%

m uz%
F

R >
Mmz.zs%

5.74%

2.85%

2.56%

1.55%

E. %
i

1.22%

1.09%

, 113%

1.13%

) 1.06%
0.5:3%

a7 1.00%

® Share of Everything
for Anything -

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



184,801 or 99.8% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs spend an average of 66.9 minutes per day driving an average of 38.9 miles each day and are
209.7% more likely to use Cave Creek Road than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 or older
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Top-26 Residential Zip Codes: Adults 25 or older
85031

1
§

85086 LS 5.56%
85383 ‘:,4130 e 5.03%
85032 [T a.72%
85016 [N 4.01%

85087 JROSTI—3.5%%

85120 3.76%

85202 . 2.20%

85200 2.91%

85210 AR e %

85301 fF— 25006

85658 [PUSANE 272% ﬁ = ﬁ
85212 W 2.71% h m
85142 (GRS 258%

85286 pEAIREINTN 2.45%

85234 m 2.34%

86301 o, B

85023 JEISTRORN 2.06%

85122 JEERORN, 18s%

85006 pPmnone 182%

86004 m 1.67%

85260 AT, 167

85331 N 1.63%

85339 mmmi%

85255 RSOONN. 139%

ss010 IR, 36%

Top-26 Employment Zip Codes: Adults 25 or older
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85086
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85260
85087
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85301
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85383
85202
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85054 u.’;liﬁa‘nx
85257 [gosons%
85353

¢ 1.19%

P 5.56%

5 .63%

P 5.37%
4 69%

F 4.47%
€.52%

P 3.80%
£.17%

E_ 3.76%
1.25%

F 2.91%
i1.42%

F 2.80%
-.552%

F 2.79%
7 .26%

F 2.78%
.52%

F 2.73%

1.07%

F 2.73%
5%

F 2.72%
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Top Residential Zip Codes: (Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs)

74% APR
72-Months.

CHI DOMA Scorborough R1 2026: Feb25-Feb26 Qual Intab 171 * share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. Soe a.al for Anything

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]




Top Residential Zip Codes: (Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs) FPUNNAGUIES 25 oriolde.

woc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 286 Share of Everything

-
All Graphs and soefa.ci Dato Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. Soef“a.aI for Anything

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



Top Residential Zip Codes: (Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs)
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- 2,732,553 or 21.2% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.8% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Total persons:

e oo paa
M_m-
B S —————1

21.0%

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased a NEW VEHICLE usA
at a 7%+ Interest Rate past 3yrs

» who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mUSA

=
i
o
G
%
oo
S

Local Daily
Newspaper(s)
(Sunday)
12.8

Local Daily

Newspaper(s)
(Daity+Sunday)

. May

Wall Street Journal Hewe ("’D“'_'I‘ I""“ .
Dail ally
{Daily) 7

10.8

9.1

azines

7.9

Direct Mail
Advertising

(excluding Catalogs)

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily

102 83 o

1.6

alo...

Local Daily
Newspaper(s)
{Sunday)
122

Local Daily

Newspaperis)

(Daily+Sunday)
8.8

USA Today (Daily)
8.7

New York Times
{Daily)
8.1

Local Daily

New York Times "E‘W'-Pdpger'(s) (Daity

(Daily+Sunday)

Direct Mail
Advertising
Wall Street Journal (excluding
(Daily) Magazines Catalogs)
9.7 7.7 7.4

Catalogs
X

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

m USA

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 25 or o!def Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Toral per:

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 or oldum

e

m

%

m

vg. Minutes/day Spent): Adults 25 or older

Magazines
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New York Times
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USA Today (Daily)
10.1

Magazines
78

g
Catalogs)
76

Local Daily
Newspaper(s)
(Sunday)
12.2

New York Times
{sunday)
12.1

Local Daity
Newspaper(s)
{Daily
8.2

Wall Street Journal (Daily)
9.7

New York Times
(Daity) Magarines
8.1 1.7

Direct Mail Advertising (excluding
Catalogs)
74

USA Today (Daily)
9.7
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89,809 or 28.7% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 36.1% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Total persans:

P 2
B k1

# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

who Purchased a NEW VEHICLE
ata 7%+ Interest Rate past yrs

Local Daily
New York Times per(s) New York Times
(Sunday) (Daily+Sunday) (Daily+Sunday)
10.2 9.1

Local Daity
Newspaper(s) (Daily
USA Today (Daily) 8.1
9.6

Direct Mail
Advertising
{excluding
Catalogs)
7.7

New York
Times (Daily)
7.0

Local Daity
Newspaper(s) (Sunday)
12.2

New York Times

Daih
HNew York Times {o=en

(Daily+Sunday)
10.2

New York Times
(Sunday)
122

USA Today (Daily) Magazines
9.9

Local Daily
Newspaper(s)
(Daity+Sunday)
8.7

Local Daily
Newspaper(s)
(Daily
8.1

Catalog
s
3.4

Catalogs)
7.6 Al

mCHI

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

ECHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Joumal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

CHI DMA

Total persons:

S

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
Scarborough R1 2026: Feb25-Feb26
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Local Daily
Newspaper(s)
(sunday)
133

New York Times
(Sunday)
10.2

USA Today (Daily)
9.6

Lacal Daily

Wall Street Journal (Daily)
9.3

Magazines

New York
Direct Mail Advertising Times
(excluding Catalogs) (Daily)
7.7 7.0

New York Times

(Daily+Sunday) Local Daify

New York Times
(Sunday)
122

USA Today (Daily)
29 Local Daily

(Daily
8.1

Local Daily
Newspaper(s)
(Sunday)
122

‘Wall Street Journal {Daily)
9.4

102 Newspaper(s)
(Daily+Sunday)
87
Newspaper(s)

Direct Mail Advertising (excluding
Catalogs)

New York Times
{Daily)
8.2

Magazines

7.6
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70,688 or 29.3% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day
representing 26.8% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Totol Persans: % rime spent:
Local Daily Newspaper(s) (Daily 0 % m
Local Daily Newspaper(s) (Daily+Sunday) 4% m
Direct Mail Advertising (excluding Catalogs) 20.6% SZh M Local Daily
Local Daily Newspaper(s) (Sunday) 19.7% m I S U o g c';:::::%f:;;“

10.8

1
New York Times (Daily+Sunday) m w Avg. Hours+Minutes/day with All

m ) Local Daily New York Times
N — m Print Media: Adults 25 or older m Local Daily T;:.:f;: ,T:::,S NEwsEal;Ev;ES) (Daily ID;i‘lvl
Wall Street Journal (Daily) M New:n‘:ri:vf)ims N g
USA Today (Daily) - e & 24 .
Attt ety e | 015 0.7 ereerr [ el
Magazines ::mfx::ﬂm wDe New York 'li;“;s (Sunday) N!wwu;:;;(i) (Daity lrxcluﬂin,%;eldlngs) Cat;l_:lzi (s.;.;:;y) (t;m Mﬂg:lzline\ Cﬂl;k;g.si AL
cor: PSRRI 25
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mWDC = who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs mWDC
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older
Local Daily Newspaper(s) {Daily S5aEs” “ans

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

.. . —

Local Daiy
New ork Times (0ai) VLSV R T 12 - . '
Newspaper(s) Wall Street Journal | New York Times
etk o) P = —
136 : :
New York Times (Sunday) a9
m e Avg. Hours+Minutes/day with Ad-
Wall street Journal [Daily) m m Supported Print Media: Adults 25 or older| . Wall Street Journal (Daily)
99

84

New York Times
(Daily) Magazines
B.1 7.3

Nl o

All Local Weekly Newspapers m
cotologs YRRV R 2% who Prusda NEWVEHKLE

ata 7%+ Interest Rate past 3yrs
0.0%
vooks i 005

Direct Mail
New York Times Advertising
(Sunday) USA Today [Daily) | New York Times (Daily) | (excluding Catalogs)
12.7 12.2 B9 75

Local Daily
Newspaper(s) Direct Mail Advertising (exchuding
(Sunday) USA Taday [Daily) Catalogs)
12.1 9.8 7.3

$ BRI SR LR
e8 LS

i
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- 34,570 or 18.4% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 29.7% of all time spent daily with All forms of Print Med

Avg. Week All Print Media (Persons & % Reach): Adults 25 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Total persans: 6 ime spent:

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

0%

B il
M

-HI"'

%
who Purchased s NEW VEHICLE m
at a 7%+ Interest Rate past 3yrs =

6.2%

Local Daily
Newspaper(s)
(Sunday)
125

New York Times
(Daily+Sunday)
9.3

Local Daily
Newspaper(s)
(Daily+Sunday)
88

Local Daily

Newspaper(s)
(Daity
79

Magazines
84

Direct Mail

Advertising

(exciuding

Catalogs)
78

New York
Times (Daily)
69

Local Daily
Newspaper(s)
{Sunday)
120

New York Times
(Daily+Sunday)

USA Today (Daily)
9.8

Wall Street Journal

(Daily)
9.7

New York Times
(Daily)
8.1

Direct Mail

Advertising 54

{excluding

Catalogs)
7.6

Magazines

Local Daily
Newspaper(s)
{Daily+Sunday)
86

Local Daily
Mewspaper(s) (Daily
81

Catalog
s

Al

86,559 - 2.1%
# who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

WSEA

u who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

HSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

% Time Spent:

-
-y
I~

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 or older|

AT

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 or older

Local Daily
Newspaper(s)
(Sunday)
125

New York Times
(Sunday)
116

Magazines
B4

Direct Mail
Advertising
(excluding
Caralogs)
7.8

Local Daily Newspaper(s)

{Daily
7.9

Wall Street Journal
(Daity)
8.7

USA Today
(Daily)
7.8

New York Times (Daily)

6.9

Local Daily
Newspaper(s)
(Sunday)
12.0

New York Times
{Sunday)
119

New York Times
{Daily+Sunday)
10.0

USA Today {Daily)
9.8

Wall Street Journal (Daily)
9.7

Local Daily
Newspaper(s)
(Daily+Sunday)

86

Local Daity
Newspaper(s)
(Daily
81

Direct Mail Advertising (excluding
Catalogs)
7.6

New York Times
(Daily)
8.1

Magazines
78

FEFEEFEEE
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C— 00%
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. 71,539 or 38.6% of Adults 25 or older who Purchased a NEW VEHICLE at a 7%+ Interest Rate past
3yrs read Direct Mail Advertising (excluding Catalogs) for an average of 7.6 minutes every day
representing 23.% of all time spent daily with All forms of Print

Avg. Week All Print Medra (Persons & % Reach): Adults 25 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)
Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

0T

ML 38
osas | it o

w who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

who Purchased a NEW VEHICLE
ata 7%+ Interest Rate past 3yrs

Avg. Hours+Minutes/day with All
Print Media: Adults 25 or older

= s
4 = m D
R R R R bR o g0 = 2 -

Local Daily
Newspaper(s)
(Sunday)
132

Local Daily
Newspaper(s)
(Daily+Sunday)
2.6

Local Daily

Newspaper(s) (Daily | USA Today (Daily)
93 85

New York Times (Daily)
107

Direct Mail
Advertising
New York Times. (excluding
(Daily+Sunday) Catalogs) Magazines
103 7.6 7.0

Local Daily
Newspaper(s)
(Sunday)
12.8

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

Local Daily

New York Times Newspaper(s)
New York Times (Daily) (Daily
(Daily+Sunday) 85 8.4
10.4

Direct Mail
Advertising
(excluding
Catalogs)
7.4

Catalogs
3.6
USA Today (Daily) Magazines

10.2 7.7 Al

uPHX

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

m PHX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 25 or older Avg.

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

Catalogs

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Joual (Daily)

New York Times (Sunday)

USA Today (Daily)

Magazines

Books

PHX DMA

persons:

® who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs
Scarborough R1 2026: Feb25-Feb26

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 or older
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Avg. Hours+Minutes/day with Ad- L
Supported Print Media: Adults 25 or olderm
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Lacal Daily
Newspaper(s)
(Sunday)
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‘Wall Street Journal
(Daily)
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Newspaper(s)
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Local Daily
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(Daily
LE}

USA Today (Daily)
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(excluding Catalogs) e
7.6 7.0

New York Times (Sunday)
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10.0

= who Purchased a NEW VEHICLE at a 7%+ Interest Rate past 3yrs

m PHX
® Share of Everything

meﬁ-al for Anything .

[((Model year of new vehicle (HHLD): 2026:Any new vehicle OR Model year of new vehicle (HHLD): 2025:Any new vehicle OR Model year of new vehicle (HHLD): 2024:Any new vehicle) AND Financial services HHLD has/use (HHLD): Auto loan)]



“Advertising Actions"

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

94,569,601

Websites
DirectMall
Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

37,536,755

Local AM/FMRadio gy T 15.a%

Video Streaming Services

Audio Streaming Services grrre—n 9.8%
Newspapers

: USA

28,26 11.7%

Billboards grytrwny 9.3%

Podcasts

m P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P25+ USA AVERAGE QShoppedNisitedIBought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 1125 * Share of Everything
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Direct Mail
Social Media
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions”

P25+ who Purchased a NEW VEHICLE at a 7% or Higher Interest Rate in the past 3 years
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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